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W
hen she was in high school, Kari odenbach 
was a clotheshorse who planned her outfits weeks in 
advance of a party. Her twin sister let it slide until an 
hour beforehand, then pleaded: Help me!

And that was how Kari found her calling. She became a per-
sonal shopper, one of at least four in Orlando who consult with, 
shop for and clothe clients from head to toe. The vast majority 
of their customers are female, though style-conscious (or un-
conscious) males also seek help. 

Larger fashion retailers, such as Bloomingdale’s and Macy’s, 
provide free, in-store personal shoppers. But at-large personal 
shoppers take it to another level, going through their clients’ clos-
ets with a fine-toothed comb, then either taking them shopping 
or foraging solo to assemble the right look. 

They prowl through Mall at Millenia and Florida Mall as well as 
the boutiques along Park Avenue in Winter Park. But they also shop 
extensively online, seeking out resources and strategies that the aver-
age consumer doesn’t have the time or the know-how to discover.

“I have a couple different kinds of customers,” says Odenbach. 
“One type is awesome as a shopper, but then the clothes they bring 
home just sit in the closet with the price tag on them. Another type 
will just be overwhelmed when they walk into a store.” 

Odenbach charges $75 an hour, but a complete wardrobe 
makeover can cost thousands. For someone who’s doing high-
level socializing or is always in the public eye, however, it’s worth 
it, says personal shopper Melanie Pace. She counts E! News ce-
lebrity reporter Giuliana Rancic among her customers. “Some 
people need one outfit a day. Giuliana needs five,” she says. 

Personal shopper Marianne Ilunga recently flew with a client 
to Los Angeles to help her do some shopping on Rodeo Drive. 
They made stops at Tom Ford, YSL and Valentino’s, drinking 
champagne in private rooms as attendants scurried around to 
find outfits and shoes to be shipped directly back to Orlando.

But Ilunga says the first challenge she faces when meeting a 
client is a practical one. She calls it “cracking the code”: figuring 
out what the client’s basic style preferences are so she can begin 
suggesting enhancements and additions.

“I have a client who never wore anything but lace-up shoes,” 
she notes. “He said, ‘I think I need more,’ and I told him he 
had plenty. I got him into a loafers, then some boat shoes. Some 
people are stuck, scared. They need to know there are a lot of 

things out there they might like.”
Ilunga is Orlando Home & Leisure’s fashion editor and the 

owner/operator of Stylissima, a personal shopping consulting 
service. 

Leslie Ramos spends most of her time handling the costum-
ing needs of performers, working with everyone from Christo-
pher Walken to Justin Timberlake to the Wiggles as a wardrobe 
stylist. When she’s working in show biz, she’s a cog in a glitzy 
machine. She finds more satisfaction in her sideline as a per-
sonal shopper because it’s, well, personal.

“I’ve noticed that once I’ve worked with clients and we’ve 
found the right look, there’s a difference even in their posture,” 
she says. “They’re happier. They have a stronger sense of them-
selves. And they’re not playing a character. They’re real.”

It’s one thing to go on tour with a rock band and take their 
sweaty outfits home to launder after the show.

It’s quite another, Ramos says, to sit across from a harried 
homemaker and say: “You know, you can be perfectly happy 
in those shorts with the elastic waistband. But don’t you think 
you’d feel better having lunch with your husband in this pretty 
little sundress?”

ORLANDO PERSONAL SHOPPERS
If you love fashion but don’t love to shop, or if you love to shop 
but need some help defining your style, below are four personal 
shoppers who can help.
Marianne ilunga / stylissima.com
Kari odenbach / karri-odenbacj@yahoo.com
Melanie Pace / melanie@melaniepace.com
leslie raMos / leslieramos.com
– Michael McLeod

Personal shopper Marianne Ilunga

How personal consultants refine
and define your fashion sense.

SHOPPING
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